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Yes ...acapital initial changes the mean- 
ing of a stick in the ground (or an army 
station, or a dispatch of mail) to the name 
of a newspaper. It’s the same way with 
Coke. Spelled with a capital “*C,”’ it means 
Coca-Cola and nothing else. 


So, whenever you have occasion to refer 
to Coca-Cola by its friendly abbreviation, 
Coke, the capital initial keeps your mean- 
ing clear—just as the upper-case initial 
identifies the name of your paper or 
magazine. 


We keep reminding you of this because 
it is very important to us. You see, Coke 
and Coca-Cola are our registered trade- 
marks, and good practice requires the 
owner of a trade-mark to protect it 
diligently. 


Coke =Coca-Cola 


Both are registered trade-marks which 
distinguish the same thing: the 
product of The Coca-Cola Company. 


THE COCA-COLA COMPANY 





SURVEY OF IOWA NEWSPAPER PROFITS MADE BY 
UNIVERSITY BUREAU OF NEWSPAPER SERVICE 


Fourth “Income, Outgo” Study 


Small Weeklies Lead in Profit 


By Arthur Wimer and Ruth Jackson 


Iowa small town weeklies showed a 
greater percentage of profit on the av- 
erage last year than weeklies, semi- 
weeklies and dailies in larger commun- 
ities, according to the fourth annual 
income and expense survey of the 
State University of Iowa’s Bureau of 
Newspaper Service. 

The study was made on 1949 “in- 
come and outgo” as reported by Iowa 
newspapers. 

We sent questionnaires to all news- 
papers in the state and received 40 
replies so complete that we could to- 
tal income, expense and profit and 
could calculate per subscriber income, 
expense and profit. These 40 were used 
in Tables 1 and 2. 

We received an additional] 25  re- 
plies with incomplete data. All 65 re- 
turns were used in Tables 3 through 
8. 

The returns were broken down into 
three population groups. The returns 
for which we had totals are: 

Group I — 25 weeklies from towns 
under 3,000 population. 

Group II — 13 weeklies, semi-week- 
lies and dailies from cities of 3,000 to 
10,000 population. 

Group III — two dailies from cities 
of 10,000 population and over. 

For the 25 papers in Group I, the 
smallest population group, profits rep- 
resented an average of 24.4 percent 
of the average income. This compared 
with 14.7 percent for Group II pa- 
pers and 19.1 percent for Group III 
papers. 

Expenses of the 40 papers as a group 
averaged 81.5 percent of average in- 
come in 1949. A survey of 51 Iowa 
weeklies, semi-weeklies and dailies tak- 
en by the Bureau last year showed 
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1948 expenses averaged 81.9 percent 
of income. A previous study of 41 pa- 
pers showed 1947 expenses averaged 
82.5 percent of income. 

The three studies did not cover the 
same panel of newspapers, however, 
so no scientific comparisons may be 
made, 

Table No. 1 shows the average in- 
come, average expense and average net 
profit for papers in Groups I, II and 
III. 


Table No. 2 shows the average cir- 
culation and per subscriber income, ex- 
pense and profit for weeklies in Group 
I, weeklies, semi-weeklies and dailies 
in Group II, and dailies in Group III. 

Dailies in Group III cities (10,000 
population and over) reported the high- 
est per subscriber profit, $7.03. Their 
per subscriber income was $36.74 and 
per subscriber expense was $29.71. 

The lowest per subscriber profit was 
reported by weeklies in Group II cities 
(3,000 to 10,000 population). Their av- 
erage per subscriber profit was $2.62 
with a $17.69 per subscriber income 
ind $15.07 per subscriber expense. 

Semi - weeklies in Group II cities 
were second highest in per subscrib- 
er profit, $5.38. They reported an av- 
erage per subscriber income of $25.00 
and expense of $19.62. 

The per subscriber profit of dailies 
in Group II cities was $4.71, with in- 
come of $34.70 and expense of $29.99. 

Weeklies in Group I towns (under 
3,000 population) reported $3.94 as av- 
erage per subscriber profit, with in- 
come of $16.15 and expense of $12.21. 

Tables No. 3 through 8 show the 
sources of income and expense for all 
papers reporting, broken down into the 
three population groups. 
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Tables No. 3 through 8 also show 
the number of papers reporting in each 
category because some papers did not 
report on certain items listed in the 
questionnaire. Other papers lumped 
several items together and it was im- 
possible to include their answers in 
the sub-totals. 

The “percentage of total income and 
expense” columns do not add up to 100 
percent because the number of papers 
reporting for each item varied greatly. 

By checking the various tables, you 
can compare your paper’s financial op- 
eration with the average paper in your 
population group. 

Table No. 3 shows the sources of in- 
come, average income from each source 
and percentage of total income for 
weeklies in Group I towns (under 3,000 
population ). 

Table No. 4 shows the sources of 
income, average income from each 
source and percentage of total income 
for weeklies, semi-weeklies and dail- 
ies in Group II cities (from 3,000 to 
10,000 population ). 

Table No. 5 shows the sources of in- 
come, average income from each source 
and percentage of total income for 
dailies in Group III cities (10,000 pop- 
ulation and over). 

Table No. 6 shows the sources of 
expense, average expense from each 
source and the percentage of total 
expense for weeklies in Group I towns 
(under 3,000 population). 

Table No. 7 shows the sources of 
expense, average expense from each 
source and percentage of total expense 
for weeklies, semi-weeklies and dailies 
in Group II cities (3,000 to 10,000 pop- 


ulation ). 

Table No. 8 shows the sources of 
expense, average expense from each 
source and percentage of total expense 
for papers in Group III cities (10,000 
population and over). 

Advertising furnished the greatest 
source of income for the papers re- 
porting in Groups I, II and III, with 
local display advertising proving the 
largest source of advertising revenue. 

Job printing was the second great- 
est source of revenue for the report- 
ing weeklies in Group I and the week- 
lies and semi-weeklies in Group IL. 

However, the dailies in Groups II 
and IIf reported that circulation was 
their second greatest source of income. 

On the expense side of the ledger, 
wages accounted for more than half 
the total expenses of the reporting pa- 
pers in all three groups. 

Mechanical wages were the largest 
part of total wages on all reporting 
papers with the exception of the dail- 
ies in Group III (cities of 10,000 pop- 
ulation and over). They reported edi- 
torial, advertising, business and _ cleri- 
cal wages as the biggest percentage 
of total wages. 

Newsprint and job shop paper, roll- 
ers and office supplies were the two 
next highest categories among source 
of expense listed by reporting papers 
in Group I (towns under 3,000) and 
Group II (cities from 3,000 to 10,000). 

Group III papers (dailies in cities 
10,000 population and over) reported 
newsprint as their second greatest 
source of expense but listed contribu- 
tions and miscellaneous expense as 
next greatest. 


TABLE NO. 1 
Average income, expense and profit for 40 papers in three population groups: 
towns under 3,000, from 3,000 to 10,000, and 10,000 and over. 


Group I 
25 papers 


under 3,000 


Average Income $26,364.27 
Average Expense $19,931.80 
% of Income 75.6 
Average Profit $ 6,432.47 
% of Income 24.4 


4 


Group II Group III 
13 papers 2 papers 
3,000 to 10,000 and 

10,000 pop. over pop. 

$129,127.96 $647,704.50 

$110,188.84 $523,775.00 
85.3 80.9 
$ 18,939.12 $123,929.50 
14.7 19.1 
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TABLE NO. 2 
Average circulation and per subscriber income, expense and profit for 40 papers in 
three population groups. 
Population Average 
group circulation 


Income per 


Expense per 
subscriber 


Profit per 
subscriber 


subscriber 


Weeklies under 
3,000 ; 
Weeklies from 
3,000 to 
10,000 pop. 
Semi-weeklies 
from 3,000 to 
10,000 pop. 
Dailies from 
3,000 to 
10,000 pop. 
Dailies 10,000 
pop. and over 


Sources of income as reported by weeklies in Group I towns, under 3,000 population; 


1632 


3170 


4127 


4698 


17,629 


$16.15 $12.21 


$17.69 $15.07 


$25.00 $19.62 


$34.70 $29.99 


$36.74 


TABLE NO. 3 
INCOME 


$29.71 


$3.94 


$2.62 


$5.38 


$4.71 
$7.03 


average income and percent of total income for the reporting papers. 


Source of 
income 
Local Display 
National 
Classified 
Legal 
Total Ads 
Circulation 
Job Printing 
Miscellaneous 


Sources of income as reported by weeklies, semi-weeklies and dailies in Group II 
cities, 3,000 to 10,000 population; average income and percent of total income for 


the reporting papers. 
Source of 
income 


Local Display 
National 
Classified 
Legal 

Total Ads 
Circulation 
Job Printing 
Miscellaneous 


Local Display 


National 


Classified 
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No. of Average 
papers income 
6 $14,367.07 
7 2,195.47 
9 1,603.72 
15 1,489.08 
39 15,062.79 
38 3,359.80 
38 5,997.63 
27 1,155.41 


TABLE NO. 4 
INCOME 


No. of Average 
papers income 
Weeklies 
$28,402.54 
3,691.38 
4,042.06 
2,965.10 
32,533.46 
5,614.75 
6,732.84 
2,376.92 


Semi-weeklies 
3 $48,537.10 
3 8,752.11 
3 6,612.60 


(continued to next page) 


% of total 
income 
47.4 
7.6 
5.0 
5.2 
60.4 
13.3 
23.6 
4.3 


% of total 
income 


54.9 
Ti 
7.8 
5.7 

69.1 

11.9 

14.3 
4.4 


48.2 
8.7 
6.6 





(table 4 continued) 


Source of No. of Average %o of total 
income papers income income 
Legal 1 3,258.82 3.4 
Total Ads 65,666.63 65.3 
Circulation 14,531.68 14.4 
Job Printing 16,602.64 16.5 
Miscellaneous 10,392.50 10.3 
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Local Display 
National 
Classified 
Legal 

Total Ads 
Circulation 
Job Printing 
Miscellaneous 


$75,179.47 46.1 
13,777.14 8.5 
16,259.43 10.0 

3,439.99 2.1 

108,295.87 66.4 
38,213.77 23.4 
20,980.46 12.5 

3,864.69 2.4 
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TABLE NO. 5 
INCOME : 

Sources of income as reported by dailies in Group III cities, 10,000 population and 
over; average income and percent of total income for the papers reporting. 
Source of No. of Average % of total 

income papers income income 
Local Display $317,330.00 49.0 
National 69,197.50 10.7 
Classified 83,346.00 12.9 
Legal 4,896.00 7 
Total Ads 474,759.50 73.3 
Circulation 168,816.50 26.1 
Job Printing 
Miscellaneous 
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4,129.00 6 
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TABLE NO. 6 
EXPENSE 
Sources of expense as reported by weeklies in Group I towns, under 3,000 popula- 
tion; average expense and percent of total expense for the reporting papers. 
Source of No. of Average Yo of total - 
expense papers expense expense 

Wages, Salaries, Commissions, Bonuses 

Administrative, Executive 2° $ 3,266.54 13.6 

Editorial, Advertising, 

Business and Clerical ‘ 3,473.79 16.5 

Mechanical Departments . 6,699.90 32.1 

TOTAL WAGES ‘ 12,046.90 56.7 
Payroll Taxes 2% 118.16 6 
Business Taxes 2° 366.40 Be 
Newsprint 2: 1,403.69 6.0 
Inks, Advertising Mat Services 2% 23.2% 1.8 
Engravings, Photos, etc. 2s 388. 17 
Job Shop Paper, Rollers and Office 

Supplies 3,279. 13.3 
Power, Light, Heat, Gas and Water 30 529.05 23 


(continued to next page) 
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(table 6 continued) 


531.02 
476.20 
572.95 
892.60 


Freight, Postage, Mailing, Delivery 

Telephone, Telegraph and Travel 

Rent and Repairs 

Depreciation 

News Feature, Wire Services and 
Supplements 

Bad Accounts 

Interest and Insurance 30 

Contributions, Miscellaneous Expense 28 


TABLE NO. 7 
EXPENSE 
Sources of expense as reported by weeklies, semi-weeklies and dailies in Group I 
cities, 3,000 to 10,000 population; average expense and percent of total expense for 
the reporting papers. 
Source of 
expense 


fo bo bo 
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410.28 
126.68 
732.76 
621.95 


gc pl ne 
G0 Go tr 


No. of 
papers 
Weeklies 
Wages, Salaries, Commissions and Bonuses 


Average % of total 
expense expense 


Administrative, Executive 
Editorial, Advertising, 

Business and Clerical 
Mechanical Departments 
TOTAL WAGES 

Payroll Taxes 

Business Taxes 

Newsprint 

Inks, Advertising Mat Services 

Engravings, Photos, etc. 

Job Shop Paper, Rollers and Office 
Supplies 

Power, Light, Heat, Gas and Water 

Freight, Postage, Mailing, Delivery 

Telephone, Telegraph and Travel 

Rent and Repairs 

Depreciation 

News Feature, Wire Service and 
Supplements 

Bad Accounts 

Interest and Insurance 

Contributions, Miscellaneous Expense 


Semi-weeklies 
Wages, Salaries, Commissions and Bonuses 


Administrative, Executive 
Editorial, Advertising, 
Business and Clerical 

Mechanical Departments 
TOTAL WAGES 

Payroll Taxes 

Business Taxes 

Newsprint 

Inks, Advertising Mat Services 

Engravings, Photos, etc. 


4 
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$ 5,686.00 


4,836.50 
13,340.50 
26,326.13 

432.90 
536.63 
2,936.42 
408.41 
971.32 


4,102.43 
805.72 
566.50 
813.89 

1,378.69 

2,459.61 


443.00 
735.00 
1,079.86 
1,353.93 


$ 9,655.00 


14,962.49 
26,013.88 
50,909.71 
890.38 
842.11 
4,753.33 
870.00 
1,549.26 


(continued to next page) 
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11.1 
30.5 
55.1 
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(table 7 continued) 


Source of No. of 
expense ers 
Job Shop Paper, Rollers and Office 
Supplies 
Power, Light, Heat, Gas and Water 
Freight, Postage, Mailing, Delivery 
Telephone, Telegraph, Travel 
Rent and Repairs 
Depreciation 
News Feature, Wire Services and 
Supplements 
Bad Accounts 
Interest and Insurance 
Contributions, Miscellaneous Expense 
Dailies 
Wages, Salaries, Commissions and Bonuses 
Administrative, Executive 8 
Editorial, Advertising, 

Business and Clerical 
Mechanical Departments 
TOTAL WAGES 

Payroll Taxes 

Business Taxes 

Newsprint 

Inks, Advertising Mat Services 

Engravings, Photos, etc. 

Job Shop Paper, Rollers and Office 
Supplies 

Power, Light, Heat, Gas, Water 

Freight, Postage, Mailing, Delivery 

Telephone, Telegraph and Travel 

Rent and Repairs 

Depreciation 

News Feature, Wire Services and 
Supplements 

Bad Accounts 

Interest and Insurance 

Contributions, Miscellaneous Expense 


TABLE NO. 8 
EXPENSE 
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7 
8 
7 
8 
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Sources of expense as reported by dailies in Group III cities, 10,000 population or 


Average 
expense 


6,825.00 
1,644.52 
1,504.34 

609.99 
1,843.33 
3,101.00 


460.00 
175.00 
1,139.49 
1,559.61 


$23,585.63 


25,479.88 
35,886.99 
84,952.50 
2,029.81 
1,140.67 
10,906.34 
724.29 
1,783.41 


6,998.91 
2,109.70 
4,007.19 
1,717.08 
2,690.75 
3,476.37 


5,070.60 

755.51 
1,449.24 
9,129.56 


% of total 


expense 


8.4 
2.1 
1.9 

8 
2.3 
3.9 


over; average expense and percent of total expense for the reporting papers. 


Source of No. of 
expense papers 

Wages, Salaries, Commissions and Bonuses 

Administrative, Executive 

Editorial, Advertising, 

Business and Clerical 

Mechanical Departments 

TOTAL WAGES 
Payroll Taxes 


Average 
expense 


$ 28,237.00 


130,693.00 


127,669.50 
286,599.50 
4,804.00 


(continued to next page) 
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% of total 
expense 


5.4 





(table 8 continued) 


Business Taxes 

Newsprint 

Inks, Advertising Mat Services 

Engravings, Photos, etc. 

Job Shop Paper, Rollers and Office 
Supplies 

Power, Light, Heat, Gas and Water 

Freight, Postage, Mailing, Delivery 

Telephone, Telegraph, Travel 

Rent and Repairs 

Depreciation 

News Feature, Wire Services and 
Supplements 

Bad Accounts 

Interest and Insurance 

Contributions, Miscellaneous Expense 
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Iowa Papers Used in Plan 
To Improve Japanese Weeklies 

A bundle of 15 or 20 weekly news- 
papers of Iowa are now in Japan serv- 
ing as patterns for the weekly pub- 
lishers of that country. 

The papers were sent by Paul C. 
Smith, president of the Iowa Press as- 
sociation, at the request of John B. 
McCuish, consultant for Japanese 
weekly newspaper publishers. Mr. Mc- 
Cuish is the former publisher of the 
Harvey County News in Newton, Kan- 
sas. He was sent to Japan as a part 
of the plan developed by General Doug- 
las MacArthur to improve the weekly 
newspapers of the country. 





Register Has 52-Page Edition 

The Grundy Register published a 52- 
page special edition for the golden ju- 
bilee celebration of Dike. The issue car- 
ried photographs and histories of Dike 
institutions and leaders. 





KEEP YOUR POWDER DRY 
The Wise Publisher Plays Safe 
with Permanently Bound Files 
Custom Built and Guaranteed 
PRICES ON REQUEST 
O. J. FORMAN COMPANY 
MONMOUTH, ILLINOIS 
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6,153.00 
89,684.00 
2,478.50 
5,111.00 


“ae 


_ 


4,819.00 
6,171.50 
30,119.00 
14,011.50 
8,973.50 
8,120.00 
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14,187.00 
452.00 
3,580.50 
38,500.50 


to 
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Publishes Special Calmar Edition 

The Decorah Public Opinion publish- 
ed a special centennial edition for the 
neighboring town of Calmar May 25. 
Governor William S. Beardsley, who at- 
tended the Governor’s Day celebration 
at Calmar June 1, wrote a letter of 
congratulations to the Public Opinion, 
which appeared on the front page of 


the special edition. 








Profit Producers! 


NATIONALLY 
ADVERTISED 





_— 


AUTOGRAPHIC REGISTERS 
AND SUPPLIES 


BEAUTY + SPEED + EFFICIENCY PLUS 








Dealers’ inquiries Invited 


MOORE BUSINESS FORMS, ine. 
2233 UNIVERSITY AVENUE 
ST. PAUL 4, MINNESOTA 
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CAPITALIZE ON VACATIONS 

Newspaper men are well aware of 
seasonal ups and downs in their busi- 
nesses. Most of them agree with the 
experts that summer, after the spring 
build-up, is one of the “downs” in the 
business cycle. 

This period of business slack, the 
experts say, occurs because people are 
thinking about vacations. Newspaper 
men along with other business men 
can expect the slack to continue until 
the back-to-school movement starts. 

Many Iowa papers have already rec- 
ognized the situation and have made 
the most of it by actually promoting 
vacations, 

One excellent plan is an announce- 
ment that vacationers need not miss 
the home town paper while they are 
away. Several Iowa papers run notices 
to the effect that “You can take it with 
you.” They ask subscribers to leave 
their vacation addresses so the paper 
can be sent to them. 

This plan helps advertise the home 
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town paper by sending it into new re- 
gions. 

Another plan which never fails to 
please is the practice of writing up in- 
teresting vacations. Those interviewed 
are pleased, and often such stories give 
ideas to others who haven't decided 
just where to spend their vacation. 

And then, of course, summer always 
provides a chance to use features and 
pictures of local picnic areas or week 
end vacation spots. 

Since vacations are responsible for 
the summer slack, why not capitalize 
on them? 





A Nice Editor to Work For 

If we were a proof reader, the type 
of editor for whom we would like to 
work is Harry Oliver, of the “The Des- 
ert Rat Scrap Book” in Thousand 
Palms, Calif. 

Says Oliver about typographical er- 
rors, “I put a lot in for you fuddy- 
duddies to pick at.” 

Oliver also has an answer for sub- 
scribers who claim his news is stale. 
He says, “The news in this paper has 
been tested by time.” 

Oliver is a former Oscar-winning 
Hollywood art director, on such out- 
standing movies as “Ben Hur,” “Sev- 
enth Heaven” and “The Good Earth.” 

He just decided to retire from Holly- 
wood and started “The Desert Rat 
Scrap Book.” 

There’s none of the rush and _ hustle 
and bustle of the ordinary office around 
“The Desert Rat” headquarters. The 
bewhiskered Oliver hates deadlines and 
frankly declares, “Ill print the next 
issue when I get good and ready to 
print ag 

— Carl Kane, Cedar Rapids Tribune 





Two Newspapers Change Hands 

Frank Lunsford has sold his interest 
in the Denison Bulletin to Jack DeGard, 
formerly of the Mapleton Press. Mr. 
Lunsford has purchased the Keosauqua 
Register from Mr. and Mrs. Morton 
Holman. 
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Oskaloosa Celebration 


Daily Herald Is 100 Years Old 


The Oskaloosa Daily Herald will 
celebrate a century of service to its com- 
munity July 2. The Herald’s Centennial 
celebration to commemorate the occasion 
will begin June 27 with an address by 
Washington columnist Drew Pearson, 
whose “Washington Merry-Go-Round” 
has appeared in the Herald for 15 years. 

In general, the 100-year history of the 
Herald may not be a great deal different 
from that of any other daily paper in 
Iowa. Its history becomes unique, how- 
ever, in the light of two significant 
factors. 

The eighth paper founded in the 
state, the Herald has succeeded in Oska- 
loosa where 30 others have failed, five 
of the others being dailies. 

A second significant factor in the 
unique character of the Herald is in the 
figures of two men, the editor and the 
publisher—Phil Hoffmann and C. S. 
Walling—whose services and _personali- 
ties,, first as employees, then as em- 
ployers and owners, have been reflected 
in the newspaper for the past 65 years. 

The early history of the Herald is the 
usual story of a struggling paper founded 
in a new and sparsely settled community. 
When the Herald was born in 1850, 
Oskaloosa’s population was a meager 600. 

In was June, 1885, 35 years later, that 
“Mr. Phil” and “C. S.” graduated from 
the Oskaloosa high school and went to 
work as “printer's devils” for Col. Al and 
Pauline Swalm at “The Herald Steam 
Printing Plant.” Two years later the 
Daily Herald started, and soon had a 
circulation of 400. In those days when 
many weeklies were printed on hand- 
cranked presses, the Herald’s steam-pow- 
ered equipment was the last word in 


high-speed production. 
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In 1896 “Mr. Phil” became editor. 
He still supervises the copy hook and 
the paper’s make-up from the compos- 
ing-room floor, as well as writing the 
editorials. He says that “it is no great 
accomplishment, but a matter of record” 
that he has prepared material for publi- 
cation each day for the past 54 years. 

“C. §.” worked as a printer, shop 
foreman and advertising manager until 
1904 when he joined the firm as _busi- 
ness manager. Although he has been 
compelled to give up some of the stren- 
uous work of previous years, he still 
spends a few hours at his desk every 
day and remains in close touch with all 
business details. 

One of the highest honors in their 
profession came to Editor Hoffmann and 
Publisher Walling two years ago when 
they received master editor-publisher 
awards from the Iowa Press association. 

Their partnership—with Phil concen- 
trating on the news and C. S. on the 
business side—has kept them uncommon- 
ly alert. Past 80 now, both agree that it 
is a better life than could be found in 
retirement. 

Under their guiding hand the Herald 
approaches the century mark with a cir- 
culation of more than 8,000 in seven 
counties. Full leased wire United Press 
service started in 1924 and the Herald 
staff has grown to more than 50 full 
time employees, with 50 special cor- 
respondents and 90 city and suburban 
carriers. 

On July 3, one day after its 100th 
anniversary, the Herald will issue a 100- 
page Centennial Edition. Open house 
will *e held beginning July 5, and local 
businessmen will be entertained each 
evening during that week. Visiting pub- 
lishers will be entertained July 10. 


li 





lowa’s Young Journalists 
Organize at PCI Meeting 


Tomorrow’s Columnists is a new 
Iowa press organization formed at a 
recent meeting of the Press Columnists 
of Iowa held in Ames. Membership in 
the association for young newspaper 
men and women is limited to two per 
newspaper. 

Officers elected at the PCI meeting 
were Diane Bennett, Manchester, pres- 
ident; Norma Day, Woodward, vice- 
president, and Shirley Whitehead, Oak- 
land, secretary. Annual meeting of the 
TC will be held in October at Drake 
university, in connection with the an- 
nual meeting of the State High School 
Press association. 





Type Face is Recreated 
For Papers of Jefferson 


President Truman and former Sec- 
retary of State Marshall were prin- 
cipal speakers at ceremonies on May 
17 at the Library of Congress mark- 
ing the publication of the first volume 
of The Papers of Thomas Jefferson 
by the Princeton University Press. 

The work will eventually comprise 
over 50 volumes, and is the first large- 
scale attempt to bring together all of 
Jefferson’s extant writings. According 
to present estimates the project will 
require 20 years of research at a cost 
of $1,000,000. 

Serres CALLED MONTICELLO 

The project will be Jeffersonian 
right down to its type dress. The se- 
ries will be set in Monticello, a type 
face especially cut for this purpose by 
the Mergenthaler Linotype company. 
The type is an authentic recreation of 
a face first cast in about 1796 by Archi- 
bald Binny and James Ronaldson of 
Philadelphia and used _ for printing 
many of Jefferson’s works during his 
lifetime. 

Binny and Ronaldson prospered from 
1796 to 1809 when they were faced 
with failure because of antimony short- 
ages in the United States. Through 
Jefferson’s efforts they were able to 
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secure enough of the metal from 
France to continue their work. The se- 
ries became less popular, however, as 
public taste changed, and soon faded 
out almost entirely. 

TYPE Is APPROPRIATE 

When Princeton announced the Jef- 
ferson project in 1943, availability of 
the face for machine composition 
seemed appropriate in view of Jeffer- 
son’s association with Binny and Ron- 
aldson and since Jefferson’s most pro- 
minent years closely coincided with 
the type’s early popularity — from 
1796-1826. 

The linotype version is called Mon- 
ticello, and can be supplied by the Mer- 
genthaler company in fonts of seven, 
eight, nine and ten-point -with italics 
and small caps. Cuttings in larger sizes 
are in production. 

Some specimen slugs of Monticello 
appear below. 


7 Point Monticello with Italic and Small Caps 
LINOTYPE abcdefghijklmnopqrstuvw 123 
LINOTYPE abcdefghijkimnoparstuvw VBC 


8 Point Monticello with Italic and Small Caps 
LINOTYPE abcdefghijklmnopgqrst 123 
LINOTYPE abcdefghijklmnopgqrst vBc 


9 Point Monticello with Italic and Small Caps 
LINOTYPE abcdefghijklmnopq 123 
LINOTYPE abcdefghijklmnopq vBc 


10 Point Monticello with Italic and Small Caps 


LINOTYPE abcdefghijklmno 123 
LINOTYPE abcdefghijklmno vac 





Don Rathmann Buys Review 

Don Rathmann, Barrington, IIl., has 
purchased the Earlville Review from 
Theodore Tuttle. 





—~ 
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“Wait, Joe—it looks like the ‘Star’ 
has changed to 844-point Corona” 


(FOLLOWING THE TREND TO LARGER SIZES) 


Not every reader, of course, will spot 
the face —and the point size—at twenty 
paces. But their eyes will light up at the 
easy-reading sharpness of line, the 
clear contrast, the clean texture Corona 
gives your page. That’s why more than 
350 leading newspapers have switched 
to Corona. 


Corona is bigger. Yet you can cast the 
814-point Corona on an 8-point slug! For 
papers going to a larger size, the 8%- 
point is a natural step up from 714-point 
Corona. It’s the same big, true-rounded 
letter, so it also shapes up 
nicely on newsprint, hold- 
ing the proper spacing and 
form. Restyle your paper 


== 99 = = with this big, readable, eco- 
alelaaa = nomical face. Mergenthaler 
al lipenies = Linotype Company, 29 Ryer- 

1 i ‘ee. son Street, Brooklyn 5, N.Y. 





(corona) 


by 


LINOTYPE 


Set in Linotype Corona and Gothic No. 19 TRADE MARK 
(‘*Corona’’ Reg. U.S. Pat. Off.) 
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H. J. Ward’s Cost Computing Charts 


A method of computing costs per 
chargeable hour in the various depart- 
ments of a job shop was presented by 
H. J. Ward, treasurer of the Porte Pub- 
lishing company of Salt Lake City, 
Utah, as part of his talk at the annual 
convention of the Iowa Press association 
in April. 


STATEMENT OF COST 
DEPARTMENT 
INVESTMENT 
ITEMS OF 
EXPENSE 


$500 $10000 
Office 
Comp. 
323.75 
28.00 
12.00 
40.65 
101.38 


Department Pay Roll $125.00 
Rent & Heat 1.40 
Light & Power .60 
Insurance & Taxes 2.03 
Depreciation Be if 
Office Stat’y. & Postage 10.00 
Advertising 40.00 
Telephone, 

Telegraph, etc. 
Selling Exp. and Com. 
Gen. Office Salaries 
Miscellaneous Expense 
Interest 


12.00 
100.00 
250.00 

25.00 

14.00 
Total Office Expense $582.80 
Total Dept. Expenses $ 
Dist. of Office Exp. 
Total Cost of 

Departments 
Chargeable Hours 
Net Cost per Charge- 

able Hour 


505.78 
237.80 


743.58 
123 


$ 


STATEMENT OF COST 
DEPARTMENT 
INVESTMENT 
ITEMS OF 
EXPENSE 


6.05 


$500 $10000 
Office 
Comp. 
341,25 
28.00 
12.00 
40.65 
101.38 


Department Pay Roll $135.00 
Rent and Heat 1.40 
Light & Power 

Insurance & Taxes 
Depreciation : 
Office Stat’y. & Postage 10.00 


Machine Hand 


Machine Hand 


The figures were computed on the 
basis of the organization of a mythical 
typical newspaper. As indication of the 
method of figuring payroll costs, two 
charts were shown, one with a lower pay- 
roll and another with a payroll 10 cents 
an hour higher. These charts are pre- 
sented herewith. 


WITH LOWER PAYROLL 


$4000 $6000 $2500 $2000 


$25000 
Cylinder Job Bindery Total 
Press _ Press 
225.00 240.00 
16.80 7.00 
7.20 3.00 
24.39 10.16 
33.33 13.88 


Comp. 
350.00 
11.20 
4.80 
16.26 
53.33 


112.50 
5.60 
2.40 
8.14 

11.11 


1368.75 
70.00 
30.00 

101.63 
215.80 
10.00 
40.00 


12.00 
100.00 
250.00 

25.00 

14.00 


306.72 
142.68 


274.04 
59.45 


139.75 
47.75 


435.59 
95.12 


530.71 
96 


449.40 
81 


333.49 
98 


187.50 
60 
5.53 5.55 


3.40 3.12 


WITH HIGHER PAYROLL 


$4000 $6000 $2500 $2000 $25000 


Cylinder Total 
Press 
237.50 
16.80 
7.20 
24.39 


33.33 


Job 
Press 
255.00 
7.00 
3.00 
10.16 
13.88 


Bindery 
Comp. 
367.50 
11.20 
4.80 
16.26 
53.33 


120.00 1448.75 
70.00 
30.00 

101.63 
215.80 
10.00 


(continued to next page) 
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(continued from page 14) 


Advertising 
Telephone, 
Telegraph, etc. 
Selling Exp. and Com. 100.00 
Gen. Office Salaries 250.00 
Miscellaneous Expense 25.00 
Interest 14.00 


40.00 


12.00 


Total Office Expense $592.80 
Total Dept. Expenses ¢ 
Dist. of Office Exp. 
Total Cost of 
Departments 
Chargeable Hours 
Net Cost per Charge- 
able Hour 6.22 


Circulation of Oskaloosa Herald 
Shows Long Continuous Increase 

The Oskaloosa Herald’s circulation 
hit an all-time high of 8,005 daily av- 
erage in March. This was the 102nd 
consecutive month in which the Her- 
ald circulation showed an increase over 
the corresponding month of the pre- 
vious year. 

The circulation climb began in Sep- 
tember, 1941, when the Audit Bureau 
of Circulations total showed a daily 
average of 5,500. The Herald went on 
ABC in August, 1935. 


523.28 
242.00 


765.28 
123 





Donnellson Paper is Re-purchased 
Guy Harris has re-purchased the 


Donnellson Review from Mrs. Ethyl 
Keith. 


453.09 


549.79 


40.00 


12.00 
100.00 
250.00 


319.22 
145.20 


289.04 
60.50 


147.25 


96.70 48.40 


464.42 
96 81 


349.54 195.65 
98 60 


2317.18 


5.73 5.74 3.56 3.26 

F. H. McCabe 

F. H. McCabe, 80, publisher of the 
Logan Observer for 37 years, died May 
21. The Observer was in the McCabe 
family for 54 years, until it was sold 
to its present owners and combined 
with the Harrison County Herald to 
form the Herald-Observer. Mr. McCabe 
was once treasurer of the Iowa Press 
association. 





PRINTERS TO THE TRADE 


If you are rushed with work, 
we can halp you. 

ESTIMATES FURNISHED 
Letterpress - Ofis»t - Cerlox Plastic Binding 
Graphic Publishing Co., Inc. 
LAKE MILLS, IOWA 








JUST AS STRENGTH 


INSPIRES CONFIDENCE 
SO THE USE OF THE 
Franklin Printing Catalog 


orders accurately—profitably. 


P. O. BOX 143 





Builds ASSURANCE in valuing printing 


WRITE TODAY FOR FREE TRIAL 
PORTE PUBLISHING COMPANY 


SALT LAKE CITY 5, UTAH 
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An Adequate Diet 


“To buy, sell and distribute to a substantial portion of a hundred 
and thirty million people, one and three-quarter billions of dollars worth 
of food annually, at a profit of one and one-half cents on each dollar, 
is an achievement one may well feel proud of. 


“No place in the world, I take it, do food distributors accomplish 
efficient distribution at so low a margin of profit. 


“In contrast, we are told, in other nations the problem is not one of 

an adequate diet but one of any diet at all.” 
Federal Judge Walter C. Lindley, U. S. vs. 
The Great Atlantic & Pacific Tea Co., et al. 


No nation in the world is so well fed as ours. 


At no time in history have so many people enjoyed such a bounti- 
ful and varied diet. 


How did this all come about? Not by accident, you can be sure. 


First, American agriculture—our six and a half million farm fam- 
ilies, the agricultural colleges, and the state and federal departments of 
agriculture—have done a great job of improving the quality and increas- 
ing the variety and quantity of agricultural products. 


Next, food distributors have worked unceasingly to develop more 
efficient and less costly means of getting these products into the hands 
of the ultimate consumer. 


A & P, for example, has devoted all its energies for more than 
90 years to the job of giving people more good food for their money. 


We are constantly striving to shorten the route and speed the 
movement of food from farm and factory to dinner table. We are con- 
stantly seeking to eliminate waste of time, money, motion and food, all 
along the line. 


Other distributors, too, have worked to cut their costs, and to pass 
along the savings to the ultimate consumer in the form of lower prices. 


The net result of the combined efforts of farmers and processors 
and distributors is more food and better food for our people. 


The men and women of A & P are proud of the part they have 
played in improving the diet of American consumers, by doing the 
nation’s most efficient job of food distribution. 


A&P FOOD STORES 
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